About Alawar Entertainment

Alawar Entertainment has specialized in the development, publication and distribution of casual games since 1999. The
company has published more than 200 titles, won fans all over the world and is the biggest provider of casual games

in Eastern Europe. Today, Alawar works with more than 30 developers, providing a full range of services that includes
producing, distributing and marketing games. Alawar also distributes its own games via its broad network of Web sites.
The company’s releases can also be found on the Web sites of numerous online portals. In addition to distributing games
online, Alawar works with CD publishers in more than 20 countries. In 2008, the company significantly increased its
presence in Eastern Europe and became the leading distributor of casual games in that region.

Alawar games

+ more than 200 games

Localizations

@ Chinese () ltalian
& English ®) Japanese
() French ) Korean
® German @ Russian
= Hebrew 2 Spanish

+9 more European languages
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Platforms

Alawar today

e Alawar is the leading distributor of casual
games in Russia.

¢ |n 2009, Alawar plans to release 50 casual games,
which will amount to 10% of all content developed
for the international casual games market.

e Alawar is the leading distributor of casual games
in Russia. More than 2,000 Web sites in Russia use
Alawar’s solution to sell casual games, including
major portals.

¢ Alawar has sold over 750,000 copies of Farm
Frenzy worldwide as of April 30, 2009.

e Alawar has sold over two million copies of the
Magic Ball series, including versions ported to

the Apple iPhone, the Sony Playstation 3 and
other platforms. The version of Magic Ball 3 for
PlayStation 3 was the third best-selling product on
the PlayStation Network for two straight months.

Distribution:
e Through Alawar-owned and operated Web sites;

e Through more than 60 online distribution
partners worldwide;

e Through more than 30 CD publishers in 25
countries (which distribute about one million CDs
containing Alawar’s games each year).

Development facility

Five internal game studios:

+30 independent
development partners

Casual games by the
numbers

e According to the Casual games
Association, the international
casual games market reached
$2.25 billion in 2007 and is
currently growing at a rate of 20
percent annually.

e More than 250 million people
play casual games.

e Casual games are available in
more than 30 countries.

e The average casual game
playeris a 35-year-old female.

e The Russian casual games
market reached $28 million in
2008 and is expected to hit $40
million in 2009.



